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A group of eduecators, advo-
caies and donors has been meet-
ing under the auspices of the
Youth Entrepreneurship Strat-
egy Group (YESG) to ponder a
challenge: how to spread enire-
preneurship educaticn in the
TUnited States.

By “entrepreneurship educa-
tion,” YESG and iis pariners -
including the National Founda-
tion for Teaching Entrepreneus-
ship (NFTE), the Aspen Institute
and E-Trade Financial - primar-
ily mean increasing the num-
ber of public school courses in
business skills, business plan-
ning and ownership. They also
want to meet broader challeng-
es, such as maintaining an inno-
vative soclety that can help the
United Siates secure iis compet-
itive edge.

As both a member and observ-
er of this group, I have found
myself asking whether we real-
Iy need new training and educa-
fion schemes [ocused on entre-
preneurship ~ either in school or
non-school seitings - to promote
innovation, ownership and com-
petitiveness.

Having studied entrepreneur-
ship programs and policies and
believing in their pofential, I
have answered my cwn question
with a strong “ves.” But 1 have
questions about how this move-
ment should be framed, in public
policy ferms.

First, consider whether
it 1s a good idea to sell this
movement as a way io ad-
dress the need for innova-
tion and competitiveness.

I believe that Ameri-
can youilhh are among the
world’s most imaginative
populations, constantly in-
venting and reinveniing them-
selves and the couniry’s youth
culture, and forming businesses.
Hip-hop, fashion, software and a
dazzling array of youth-run and
yvouth-oriented businesses - ail
part of America’s export indus-
try - demonstrate that vouth-fo-
cused innovation and imagina-
tion are hallmarks of our mar-
ket-oriented economy.

So T wouldn't want to argue for
new youth policies to teach inno-
vation at a time when our youth
are doing fine in this department.

What, then, is a betfer frame
for promoting entrepreneurship
education?

The aim shiould be the old-fash-
toned goals of increasing busi-
ness development and ownership
in disadvantaged and minority
comumunities.

Expanding entrepreneurship
education in the schools is a crit-
ical first step. That step must be
balanced, however, by concern
for the gquality of the education
as programs grow. Schools, we
have sadly learned, can kill a
good idea with mediocre imple-
mentation.

One study published by MIT
Press - “Does husiness owmer-
ship provide a source of upward
mobility for blacks and Hispan-
ics?” — shows that sell~employed
black and Hispanic men have
higher mean and median earn-
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ings than their counterparts who
work for someone else. Neverthe-
less, self-employed black and His-
panic men still earn less than
self-emploved whites,

youth are
among the
world’s most
imaginative
populations.

This indicates that we have
a long way to go with entrepre-
neurship education. My policy
focus would be to encourage life-
changing, high-quality programs
to close the income gap between
whites and minoyities.

That reguires expanding the
youth-serving programs that
provide this training - programs
like Junior Achievement, NFTE,
Delta Epsilon Chi Association
(DECA), Food from the Hood,
REAL Enterprises, the Center for
Teaching Entrepreneurship, En-
trenuify and C.E.O. Academy.

These programs carry out
entrepreneur training both in
schaols and beyond. But they
reach only a siall fraction of the
youth who need them,

Expansions under way include
DECA, an international market-

ing, management and enirepre-
neurship training program. 1t is
looking at 200 low-income high
schools where entrepreneurship
education can be further promot-
ed through its networl.

The Cleveland Metropolitan
School DHstrict offers an entre-
preneurship elective called E
CTITY, and the district leadership
has approved expansion of the
elective to more schools,

Colleges have been entisted in
the effort. Philadelphia Univer-
sity President Stephen Spinelli,
a YESG member, is developing a
higher education coalition in his
cityto promote entrepreneurship
education at the post-secondary
and secondary levels.

Consider; too, that entrepre-
neurship education was the fo-
cus of a widely viewed PBS dac-
umentary last {all (see www,the-
sekkidsmeanbusiness.org), and
that YESG willcarry thismomen-
tum forward by working on pub-
lic policy, advocacy and more.

These encouraging develop-
ments mean we need noet justify
more entrepreneurship educa-
tion by using high-sounding rhet-
oric about inlernational compet-
itiveness or innovation. Instead,
malke it real,

Entrepreneurship education re-
quires three things: welltarget-
ed programs in places of greaiest
need, expansion, and a steady focus
an providing high-quality training,

As a nation of innovators, we
cando it all.
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