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NATIONAL ASSOCIATION FOR COMMUNITY COLLEGE ENTREPRENEURSHIP
FOSTERS GROWTH AND INNOVATION
IN ENTREPRENEURSHIP EDUCATION

With a Rapidly Growing Membership, Organization Focuses
Attention on Community College Role in Economic Development

Springfield, MA — Entrepreneurship education is taking hold at community colleges across
the country, with hundreds of schools providing visionary leadership in this important and
increasingly popular educational field. Entrepreneurship efforts at two-year schools range
from traditional classroom courses in both credit and non-credit programs to more
adventuresome offerings such as student business incubators, micro loans and venture
capital funds to help would-be entrepreneurs start businesses, and mentorship programs
that match students with local entrepreneurial role models.

This growing focus on entrepreneurship education is creating a win/win situation for the
schools and the communities they serve. Entrepreneurship education and its numerous
nonacademic offshoots are creating vital new revenue sources for schools. At the same
time, the schools are moving beyond their traditional role of workforce development with
programs that directly support local economic development and job creation.

Fostering and supporting this movement is the aim of the National Association for
Community College Entrepreneurship (NACCE), a nonprofit founded in 2002 at Springfield
Technical Community College (STCC) in Springfield, MA. After establishing its credibility
with several highly successful national conferences, NACCE began recruiting members
early in 2006. Since then, each week has brought a new batch of member registrations
from schools and educational professionals across the country. By the spring of 2009,
NACCE, membership roster included more than 924 paid members. NACCE was awarded
501(c)3 nonprofit status in 2008.

“We’re extremely excited by the fast pace of membership growth,” said Heather Van Sickle,
NACCE’s executive director. “Four hundred community college professionals attended our
2009 annual conference in January. Clearly, we have tapped into a national movement.
The level of interest in entrepreneurship education among college-age students and adults
is extremely high, and community colleges are responding with a wide array of highly
innovative programs.”



A Natural Fit

“Community colleges are a natural place for fostering entrepreneurship because they tend
to be entrepreneurial themselves,” said Dr. Andrew Scibelli, former president of STCC and
a former board member of the American Association of Community Colleges. “Community
colleges generally take more risks than four-year schools in their program offerings and in
the types of students they admit. They are also quicker to make decisions and open to
trying nontraditional approaches. So when you look beyond the academic side at how we
can bring in new revenues and create innovative adjuncts to our academic mission,
entrepreneurship is a natural fit for two-year schools.”

“‘NACCE has a tremendous opportunity to be on the cutting edge of our understanding of
entrepreneurship and to be the fulcrum between high schools and four-year colleges in
spreading knowledge in this important field,” said Dr. Stephen Spinelli, Jr., a NACCE
Advisory Board member who serves as vice provost for Entrepreneurship and Global
Management at Babson College, a four-year school in Wellesley, MA. “Community colleges
tend to be closer to the community and therefore closer to the needs of the students. They
can reach into the high schools and prepare those students for the entire higher education
experience by giving them a more holistic education that allows them to see how writing
and math apply to their lives in a more real way.

“At the same time, NACCE will set the standards and best practices that allow for a more
efficient relationship between two- and four-year colleges,” continued Spinelli, whose in-
depth understanding of entrepreneurship comes from his experience as co-founder of Jiffy
Lube International. “Students who have been exposed to a robust entrepreneurship
program in community college will be able to hit the ground running when they transfer to a
four-year school.”

Birth of an Idea

“The idea for NACCE came from a desire to help other community colleges duplicate the
success we were having at STCC in supporting entrepreneurship education and
entrepreneurial leadership,” said NACCE founder Thomas A. Goodrow, who is vice
president of Economic and Business Development at STCC. “In 2001, STCC’s Andrew M.
Scibelli Enterprise Center had been in operation for several years; it houses the Springfield
Business Incubator and a group of entrepreneurship support organizations. Also, the STCC
Technology Park, which leases space to technology and light manufacturing companies,
had been around since 1996. We were seeing very positive results from all of these efforts,
which prompted other schools to ask us for advice. So we began discussing what would be
the best way to help foster entrepreneurship across all community colleges.”

With $100,000 in seed money from local entrepreneur S. Prestley Blake, one of the
founders of the Friendly Ice Cream Corporation, which operates franchised restaurants in
the eastern United States, Goodrow began a due diligence process to determine the best
way to achieve the goal of spreading entrepreneurship throughout the nation’s community
colleges. “Part of the community college culture is to share,” said Goodrow. “So the idea of
creating a national association dedicated to fostering entrepreneurship education at two-
year schools was a natural.”



The Ewing Marion Kauffman Foundation, one of the nation’s leading supporters of
entrepreneurship education and programming, helped with a $50,000 grant that supported
NACCE in its earliest years. Also providing early support was The Coleman Foundation,
which gave NACCE a $20,000 grant. The Coleman Foundation is a private charitable
foundation based in Chicago, IL, that has made grants totaling $39 million to the field of
entrepreneurship education since 1981.

"No other organization was solely focused on advancing entrepreneurship in the two-year
college arena,” said Nancie Thomas, manager of the Kauffman Foundation, “NACCE was
positioned to do just that. NACCE and its founders were entrepreneurial in nature and
passionate about their mission. They developed an innovative model centered on
sustainable, organizational growth. Initial interest and enthusiasm for their concept and
well-developed plan presented an opportunity we could not ignore.”

A Dynamic Future

“Entrepreneurship classes at community colleges are full to the brim and getting fuller,”
Goodrow said. “Students are clamoring for information on how to start a business and
related subjects; in many places two and three sections of entrepreneurship course are
being offered because of the high demand. NACCE is here to help schools figure out the
best way to harness this tremendous enthusiasm for entrepreneurship to benefit the
students, the schools, and the community at large.”
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